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EU and fragrance industry seek
competitiveness and consumer
confidence through effective legislation

Members of the European Parliament and the EU Commission will today join
members of the fragrance industry in addressing the challenges facing
European industry to increase competitiveness and consumer confidence
through better legislation.

Julie Girling, MEP will be joined by Armand de Villoutreys, President of
Firmenich Fragrance Division and member of the Board of IFRA. They will be
speaking at the launch of an exhibition in the European Parliament titled ‘a



sense of reality’, an interactive exhibition focusing on the art and science of
fragrance creation in Europe.

“In order to build consumer confidence it is vital we have effective
legislation,”said Julie Girling, MEP.

“I myself chair an EP working group on this subject and have been impressed with
the commitment shown by the fragrance industry and IFRA, to improve consumer
confidence through voluntary initiatives. They have a long standing set of
Standards, a code of practice and more recently, with the endorsement of the EU
Commission, they have embarked on a long term scientific program called IDEA –
International Dialogue on the Evaluation of Allergens.

"Launched early last year, it has been designed as an international multi-
stakeholder effort involving academics, regulators, dermatologists, consumer
organisations and industry experts. The aim of the IDEA program is to work
together on the science of fragrance allergens and to establish agreed
international protocols, methodologies and defined criteria for assessing the
potential risk of fragrance allergens.

"This program is designed to significantly improve the risk assessment
methodologies and identify appropriate risk management measures in a
transparent and collaborative way. I believe that is through approaches such as
these that we will improve consumer confidence with effective legislation,”
explained Girling.

One of the aims of this exhibition is to focus attention on the importance of
better protecting the valuable know-how of European companies dependent
on fast moving innovation in a highly competitive world market.

The fragrance industry is an example of a successful and competitive
European sector which thrives on creativity and innovation. They add value
and jobs to an extensive value chain and it is important that the EU creates a
policy framework in which they can prosper.

Harmonising the protection of know-how in Europe will be of real value to
ensuring their continued success. In this context, IFRA will be working closely
with all stakeholders on the adoption of a directive proposed by the EU
Commission on the protection of undisclosed know-how and confidential



business information.

“Protecting know-how is vital to us as an industry,” explained Armand de
Villoutreys; "And with such protection comes responsibility, responsibility for
safety, quality and also the responsibility of transparency. We need to consistently
earn the trust of consumers in an open and effective way if we are to be granted
the license to protect our know-how.

“We in the fragrance industry adhere to a voluntary initiative of strict Standards
on the safety of the materials we use and encourage relevant consumer
information and transparency in the approach taken to risk assessment and
management. We believe that better regulation can build consumer confidence
enabling industry to continue to protect its know-how and remain competitive.
Transparency and the protection of know-how are not mutually exclusive, they
are intimately linked and dependent on each other,” said de Villoutreys.

The International Fragrance Association, founded in 1973, represents the
interests of the fragrance industry worldwide. IFRA comprises seven
multinational Regular Members and 21 national associations in four global
regions representing hundreds of small and medium-sized fragrance
ingredient manufacturers, as well as supporting members. Its mission is to
promote the safe use of fragrance for everyone’s enjoyment.

Fragrances are a key platform technology used by consumer goods
companies – for fine fragrances, personal care products, household care and
more.

IFRA’s flagship safe use program, the IFRA Standards, applies safety
management measures based on scientific assessment and the evaluations of
an independent Expert Panel. The program is at the heart of the IFRA Code of
Practice, which applies to all IFRA members globally, including members of
IFRA’s 21 national associations. The Code also requires members to abide by
local, national and international regulation, and to apply good manufacturing
practices. 
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